LUKAS MICHEL
‘ MANAGEMENT

INSIGHTS

CLARITY BEFORE CHANGE

3 DEL MATTINO

GEMELLO ORGANIZZATIVO
SESSIONE DI CHIAREZZA
LAVORARE CON NOI
INSIGHTS

CHI SIAMO

EN/DE/IT/ES

Al MULTIPLIES POSSIBILITY. IT DOES
NOT CREATE CLARITY

Why faster answers increase the
need for human judgment

Artificial intelligence changes the economics of possibility. It can
produce alternatives, synthesize information, identify
relationships and draft plausible courses of action at a speed no
leadership team can match.

This is a remarkable contribution. It is not the same as clarity.

Clarity is not the volume, speed or polish of available answers. It
is a sufficiently grounded understanding of the situation, the
assumptions shaping interpretation, the choices available and the
consequences for which people are prepared to take
responsibility.

A convincing answer can close the
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guestion

Al output often arrives in finished language. The structure is
coherent, the recommendations appear balanced and the gaps
are less visible than they would be in an unfinished human
thought. This can create a subtle danger: fluency is mistaken for
understanding.

Every output depends on the information available and on the
question asked. “How should we implement this transformation?”
assumes that transformation is the appropriate response. “How
can we overcome resistance?” has already named resistance as
the problem. Al can answer the frame with great competence
without examining whether the frame fits the organization.

The leadership task therefore moves upstream. Which question
are we asking? What evidence supports it? What context is
absent? Which assumption has entered as fact? What would an
alternative interpretation make visible?

Use Al to widen not to decide

Al may be most valuable before choice when it expands the
option space. It can test counterarguments, develop scenarios,
surface dependencies and help a team consider consequences it
has not yet discussed. Used this way, it strengthens inquiry.

The responsibility for meaning and choice remains human.
Leaders know, or must learn to know, the organizational history,
relationships and commitments that are not fully represented in
the data. They must judge what is relevant, what is ethically
acceptable and who will carry the consequences.

A protected organizational context

The same principle guides the development of the Organization
Twin. The current Organization Twin Cockpit uses orchestrated
heuristics, algorithms and statistical relationships. It does not
generate automatic diagnoses or recommendations through Al.
The organization becomes visible; leaders and participants create



the meaning.

Future uses of Al can help people explore interpretations and
options within a carefully governed Organization Twin Room.
Private organizational knowledge should remain protected rather
than being openly shared with the web. The purpose is not an
external machine telling an organization what it is. The purpose is
to help people examine their own organizational story more
deeply.

Clarity in an age of abundance

When answers were expensive, access to analysis created
advantage. As answers become abundant, the quality of
attention, questioning and judgment becomes more important.
Ingenuity will increasingly involve choosing which possibilities
deserve serious exploration and which should be left aside.

Clarity Before Change is not a brake on Al-enabled speed. It is the
discipline that helps speed remain connected to purpose, context
and responsibility.

Continue the reflection

What must leaders understand before acting on an Al-generated
possibility?

What does this question make visible in your organization?
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